@ CROWN PoLy

PULL-N-PAK®

The World’s Best
Total Store Bagging Solution!




How Did We Become The Beste
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Customer Needs
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Understand

—“-; deliver the besl solution you have Lo understand Crown I'oly has pioneered a sleady siream ol

the problem. Satisfying customer needs is our mission! patented and induslry changing innovations:

m Onc Bag at a Time Dispensin
Our continued focus on this mission has enabled = =y P g

m Self-Opening Bags

Crown Poly, Inc. and the PULL-N-I'AK* brand to

m Enhanced Sell-Opening Bag

hecome the industry leader in bagging sysiems.

Today, retzilers 0 over 25 countries worldwide, and

onc of cvery four supermarkets in the LS., use the

PULL-N-PAK* bagging system.

PULL-N-PAK™s global popularity is dircctly

attributed to its PROVEN ability Lo help

grocers achieve bollom line objeclives:

m Increased Sales

& The only bagging system proven to do sol

m Improved Profitability

m Guaranteed Reduction
in Bag Waste

w Increased Customer
Satisfaction

The PULL-N-PAK®
Ba gg,m g System

has ovéer 2




PULL-N-PAK" bags and dispensers have many other value-added
lealures and henefils!
m Large 15" x 20" Capacity

# PROVEN lo generale increased sales!

+ 50% more volume than standard rall bag!

m Star-Sealed Bottom

@ Leak prant & much stronger Lhan any other scal.

¢ Creales unlgie concave shape that Teads Lo increzsed sales.

m Wide-Opening

# Ltasy lo Load,

m Static-Free Bags

¢ Slays open [or easy [illing.

Corn & Ya

& Products availzhle in HDPE and LLDPE.

W' Solies the # (HCUsBM
‘ I..
4 a‘bout prodtif;e bags.

.Cg'feﬂpened swhile ontthe dispenser!

W Dispenses one bag at a timexs
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Higin Qualiity
Service

Crown Poly’s Ionovative products are complemented by

PULL-N-PAK®

a dedicated sales organization that delivers unparal

leled service and supporl.

disPensers are |

We're dedicated o listening Lo our customers and

Comf)act} neat

delivering customized solutions that specilically meet |

C Polys [ an having the best producls nl
rown Polys locus un having sl producls doesn st

and attractive -

just end with innovalion, We cortinually introduce

Full-Time Dispenser

blenc-} in% improvements on PLILL-N-PAK" bugs & dispensers, lnSfCI" 'I'eq m.
(% .

This ensures our customers are always gelling the besl

1' p We're the anly major supplier with full-time dispenser
Uﬂ{}l”_) .fUSNé!\Ej ;

e il A BE Ase ) install Leams, dedicated Lo getting customers up &
gntO ‘anij I ! :"'_I |l running quickly - withaut disruplion!
grocer’s 98% Customer Retention.

v s 2
5tre Set 3 | Our 98% customer retention rate is a testament 1o

~ great service and products!

The Lowest Customer
| Return Rate in
o ' the indusiry.




How Do We Stay The Beste

Willard Bishop Consulting™ measured PULL-N-PAK®'s impact on retail sales, profit & customer satistaction.

M 17-week test conducted in 16 stores of one ol the country’s largest supermarket chains.

m Proves that VALUE, not price, is the most important factor when making a purchase decision.

Increased Weekly Produce Department Sales 1.6%

& QGross Profit .7%**
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PULL-N-PAK® Can Generate up fo an additional ) J ; Ej J\AJJ J-J;f)f ]
in Annual Gross Profit per every 100 Stores!

Incremental Sales Generated Were 16X Larger

T

Shoppers Overwhelmingly

Prefer PULL-N-PAK®

than the Incremental Cost.

AK® Is Proven to Grow Sales & Profits!

Weekly Incremental Sales & Profit Lift |

(as a Percenl of Tolal Produce Department Soles)

$ 800

S 350

Sales

Frofit

Incremental Bag Cosis
as a Percent of Incremental Sales

Met Incremental
Incremental Bag Cosies
Sales as o %ol
Revenue Incremental

94%-..\\@'_ Qsmn

QOverall Comparison of PULL-N-PAK”
to Commeodity Bogs
(% of Consumer Respondents)
Same

12%
/

. Worse

4%

Better
84%

Primary PULL-N-PAK" Bag Characteristics

Rated as Better than Commeodity Bags
(% of respondents cumently using FULL-N-PAY" Bags)

84.3% s L
j " 67.5% b |

Ecie of Ease of Eqse of

Oblaining One Cpening Handling
Bag frem
Cispenser

* Leading independent consultant to the grocery trade.

** Based on Progressive Grocer Estimate of $50,000 per week average in produce sales and 44% &




The PULL-N-PAK® Family of Products

PULL-N-PAK® has %y@@“ﬁ@ﬂz—a@ products
ifw every department of the sup @trm@’ﬁ'ﬂm i,

PULL-N-PAK®

THE WORLD'S BEST TOTAL STORE BAGGING SOLUTION!

Contact us at (323) 585-5522, emadil us at consumer_relations@crownpoly.com or visit us af www.CROWNPOLY.com
5700 Bickett Street, Huntington Park, CA. 90255




	PULL_COVER.pdf
	PULL_INSIDE1.pdf
	PULL_INSIDE2.pdf
	PULL_INSIDE3.pdf
	PULL_BACK4.pdf
	PULL_BACK5.pdf

